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Bling is never out of style for
British jeweller Butler & Wilson,
writes Francesca Fearon

ewvamed, Putona pair of
sunglasses before you step
into a Butler & Wilson
shop. because you could
easily be blinded by the
sparkling jewels on display. Giant
multicoloured gem necklaces fit for
agueen: |winl:linganjmnl brooches:
clutch bags covered in big
gemstones and skulls; and

Despite his
connection with Asia,
the brand is thoroughly
British. Wilson first
entered the jewellery
business with his panner
Nicky Butler {who has since
moved to Los Angeles
although he remains a director)
in 1969 selling antique jewellery in

diamomd-white t dazzle so
brillianitly under the spotlights that
you need (o shade your eyes,

Butler & Wilson's sweetie-bright
gems are every child's fantasy come
true, although women have been
snapping up their bald, witty and
often shocking costume jewellery for
maore than four decades. Celebrities

ing from the Jate Princess Diana
:'S'JEE MacPherson have been
photographed in their jewels,

Tomomow, Hong Kong will get
its fair share of the bling when
designer and co-founder Simon
Wilson launches the brand at On
Pedder. Also on show will be images
and special pieces taken from the
brand's 40-year-old archive, along
with one-of-a-kind pieces that up
until now were available only at the
brand's London boutiques.

“T have always had this
connection with China: the clothes
I'wearare Chingse-inspired, my
home is Chinese style, and I think it
is also about fate,” he says of the

ject. “You should go where your

ead tells you fo go.”

Wilson talks non-stop, in
enthusiastic half-started, half-
finished sentences. We are sitting in
This office abave his shop in London's
South Molten Street, surrounded by
books, jewels and vintage clothes
fanother feature of the business). He
Tias been produding the collection in
China and Thailand for more than
ZEIi LS. all:l s}:u.nrls so miuch time in

i godson,
niow whit it was like
hieses [in Britain] in the
19680s. | get this incredible
energy from the Chinese
¥ | ot with. They want to
% work, they are

" ambitious-Tloveall  f

that and 1 know 5

* ~
that | am meant v

b 10 bethene” -

s, a vintage market in
erMas King's Road. Wilson
discovered his flair for design in the
1970s when the antique art deco
jewels they specialised in became
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eo-founder of Butier & Wilson

harder to source. He started to
create an nouveat-style cnamel
butterflies and art deco jewels using

. Swarovski crystals.

At the time, decorative jewellery
made of glass (or paste as it was
known) and base metals was

regarded rather sniffily as tat. For
the brand, however, costume
jewellery was as chic and fabulous as
[hl‘ re; al ih'mg. “We treated it as

In 1983, \.n..w\h'lnn. celebrity

for free. This started a um:uon'
Charlotte Rampling, Jerry

and Faye Dunawayha\'e nllg'accd
the billboard.

In the 19605 Butler & Wilson
produced a range of jewellery for
Giorgio Armani, but it was the
Princess of Wales who kept them
in the headlines, purchasing witty
little teddy bear brooches and
decorative eamings.

“She would come in with just one
security guy and we would leave her
o shop. She would pick up a pair of

, try them on and wrm to
another shopper and ask what they
thought and they would lock at her
inawe,” Wilson says. “It was her way
of being normal and wearing stuff
thatwas fun.”

Unforunately in the 1990s the
business almost disappeared when
grunge became fashionable.

“Everything went minimalist—
and we never did subtle. Everyone
went anound in shell suits and
couldn’t be bothered to dress up.
They forgot that it is jewellery that
gives you your individuality.”

‘Wilson found aniche and went
on 1o design tiams, which “saved my
business”, he says, The fashion for
statement Pieces in recent years was
also a boost. Nowadays there are
Crown Jewel necklaces, red-lip
pendants and lizard brooches.

“I have never been involved in
that fashion thing of what's in,
what's out. Ideally you
buy jewellery -
because vou love it §
Jewellery is
about fantasy
ACLESSOTISINg,
they make 3
statement about
wiho you are,

Butler & Wilson's vibrant

an eye mask, a fanlasy
necklace, a geim-studded
lutch and an eye pendant

eatwalks of Lanvin, Christian Dior
and Dolee & Gabban though his
is somewhiat gaudier. He is more
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endorsemenis became the norm,
Catherine Deneuve
appiancd on 2

he says,
ilsom's
inspirations over
the years have
been varied,
ranging from
military regalka, skulls
and flowers to the
interiors of Buckingham
Palace - a collection he

billboard outside
» thekr Fulham Road
shop, which they
opened in 1972, She was
d wking The

Hunger with David Bowic
and Butler & Wilson supplied
the jewellery for the film. When
the visited the store Wilson
i be photographied
+ hillboand. and she agreed

hiis two shops
divine
echoed
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